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Reach out to 
top property 
professionals 

in 2012

T
he National Federation of Property Professionals 
publishes dedicated magazines for members of each of its
four renowned and highly reputable membership 

organisations. 
All our readers receive each magazine as a membership

benefit of their respective professional bodies. Our readers are
decision makers. They are senior practitioners, including
proprietors, partners and directors.

Each magazine is produced to a high standard, with
independent editorial content focusing on best practice.

The Association of Residential
Letting Agents (ARLA)
Members are agents specialising
in UK residential property lettings
and management, including block
management, student lettings,
HMOs, etc.

The National Association of
Valuers and Auctions (NAVA)
Members are auctioneers and
valuers encompassing a wide
range of specialities, including fine
arts and antiques, property, plant
and machinery, farm livestock and
deadstock, books, and insolvency
sales.

The Institution of Commercial
and Business Agents (ICBA)
Members are commercial
property specialists, with some
also specialising in the sale of
businesses to other businesses
(business transfer agents).

The National Association of
Estate Agents (NAEA)
Members are estate agents, all
specialising in the sale of
properties but with a high
proportion (circa 80%) also
handling residential sales and
lettings. NAEA members may also
have overseas, rural, estate
management and land and new
homes departments, together
with conveyancing, surveying and
financial services, architectural,
rural and town planning services.

Our readers are interested in: best practice; running a small to medium-sized business, including taxation,
people management and HR; innovations; IT; website marketing; customer relationship management; print
products; legal updates relating to their professions; training and continuous professional development;
conveyancing; surveying; energy performance; property management; etc.

ADVERTISING

To advertise in The Estate Agent or Agreement, costs for 2012 are:

1 ISSUE 3 ISSUES 6 ISSUES
Full Page £1600 £1350 £1200
Half Page £800 £690 £600
Quarter Page £400 £390 £360

Directory: £690 + VAT for full year

Costs of advertising in Gavel and Commercial Moves are available on request.

Technical specification for all magazines:
Standard A4 (5mm bleed). Advertising can be
accepted as ready artwork (PDFs) or we can offer a
design service. For full information, email Lisa Ferron,
ferron@intelynx.net

We can also offer other advertising solutions, for
example, a website presence, bespoke centre page
spreads, advertorials, exclusive sponsorships; and
there are special packages available for clients who
wish to advertise across more than one title.



NFOPP’S LEADING MAGAZINES

The Estate Agent
THE MAGAZINE OF THE NAEA

November/December 2011

Inside: Beating the stress of moving • Smartphone apps • NAEA Conveyancing service

The flat trap
Advise your vendors on how to extend a flat lease due to expire

HOLIDAY LETTINGS SALES

18 The Estate Agent • November/December 11

O
ver recent years the traditional
furnished holiday letting has
evolved to meet changing holiday

preferences. 
Whilst the country cottage still

attracts a significant following, chic
city centre apartments and wings of
historic buildings are now also
desirable holiday options.

Figures from the Office of National
Statistics and the British Tourist
Authority last year indicated more
people holidaying in Britain. These
weren’t just overseas visitors, cash-
strapped Brits opted for ‘staycations’ in
response to a weak pound, reduced
disposable income and the increased
risk of delays overseas trips involve. My
own visit to Turkey was lost to the ash
cloud, and industrial action seems like
an annual requirement for air traffic
controllers in some countries!

Tax advantages
Furnished holiday lettings businesses
have enjoyed advantageous UK tax
treatment for a number of years. The

Government has, however, recently
announced a tightening of the rules for
these businesses. Whilst there are still
tax advantages to be had, they are not
quite as wide ranging as they once were
and it’s getting harder to meet the
conditions to qualify as a furnished
holiday letting.

Importance to agents
Those estate agents who are up to date
with the rules will be in a stronger
position to better advise clients -
whether existing owners considering
putting their property on the market
because of the tax changes, or investors
looking to buy property to use as
furnished holiday lettings. This
knowledge may help to improve the
marketability of some properties and
ensure a sale doesn’t flounder when a
potential purchaser suddenly assesses
the impact of the new rules.

Meddling from Brussels?
Unfortunately the old UK rules for
furnished holiday lettings didn’t
comply with EU law, as properties in
the UK were treated favourably
compared to overseas properties, which
could not count as furnished holiday
lets. 

Rather than suddenly abolish the
scheme the Government temporarily
extended it (for 2009/10) to cover
property anywhere in the EEA (EU
countries plus Iceland, Liechtenstein
and Norway), before then planning to
abolish it altogether.

In June 2010, however, the UK
Government announced that it would
not repeal the furnished holiday
lettings scheme but instead would
tighten up the rules. 

Furnished holiday lettings losses after
6 April 2011 cannot be set against other
income to reduce the overall tax bill,

Stuart Dey explores the sales potential of properties
for furnished holiday lettings

Staycation sales

Country cottages and chic city apartments
alike are popular holiday let options

THE OFFICIAL MAGAZINE OF ARLA Nov/Dec 2011

Agreement

Inside: Tenancy deposits in Scotland • ARLA in the media • Gas safety guidance

Grab your chances
Tim Wakelin gets Scottish conference delegates ready for business action

Update your diary now!
ARLA CONFERENCE 2012

22 Agreement • November/December 11

T
he ARLA Conference and
Exhibition is a landmark event in
the annual calendar and is eagerly

anticipated by lettings professionals,
who regularly attend to gather
information on the latest issues
affecting the industry.

The 2012 Conference presents a
variety-packed programme.  In addition
to the regular popular features such as
the all-important industry round up
presented by Peter Bolton King, Chief
Executive of the National Federation of
Property Professionals (NFoPP), as well
as the legal update session from
Marveen Smith of PainSmith, there will
be some twists and turns in the
programme, plus some surprises – all
designed to keep delegates on their
toes!

Guest speakers
And there’s more – three motivational
guest speakers drawn from a variety of
business backgrounds and interests will
present some powerful messages on
how to apply successful practices to
your own workplace.  

Phil Rumbol, former
Marketing Executive at
Cadbury, responsible for
the award-winning
“Gorilla” advertisement,

will outline how you can make a move
into new markets, show real benefit for
those on the receiving end of your
services and ensure your brand remains
respected and trusted.

‘Making your business
work effectively’ is the
theme of Lynne Copp’s
presentation. As MD of
the Worklife Company,

she will present new leadership trends
which provide the tools to assess the
impact of key initiatives and innovation
for creating a great place to work.

Dr Lynda Shaw will focus
on how to read your
customers, revealing the
latest thinking in brain
science and providing an

understanding of how your client’s

mind works and how you can better
capitalise on your communications to
achieve greater success.

New venue
As the ARLA Conference and Exhibition
continues to grow in popularity and size,
it is time to move on to a new venue.
The London Metropole Hotel on Edgware
Road in London has been chosen to host
the 2012 Conference, providing
expanded space for the all aspects of the
event.  All the catering breaks will be
served in the exhibition area, offering
even more time for delegates to network
with industry colleagues and to examine
the range of products on display.

New website
Log on to the dedicated website where
you will find all the information
needed to plan your day at the

Conference, see the list of presentations
and  latest exhibitor listings and
complete the online registration form. 
www.arlaConference.co.uk

‘Early Birds’ get the best rates
Sign up to attend the Conference before
16 January to obtain the Early Bird rates
available to members of ARLA, NAEA
and APIP.  The early bird registration rate
is held for another year and provides
unbeatable value at just £130 + VAT.

Book now!
Visit www.arlaConference.co.uk to find
all the up-to-date information on the
Conference, including the programme,
featured speakers, exhibitor listings,
travel information, plus the online
registration facilities.

Photographs of ARLA 2011 by Andrew Brackenbury.

Make a date to be at the ARLA
2012 Conference and Exhibition,
London Metropole Hotel, Edgware
Road, Tuesday 6 March 2012

NAEA members (approximately 7,500) receive The Estate Agent six
times a year. 

Editorial features schedule:
• Jan/Feb: Courses / training / education / yearly survey and new year

stats (inc house price forecasting where/if possible)
Editorial deadline: 16 Dec 2011; advertising deadline: 30 Dec 2011

• March/April: Health and safety / environmental issues 
(sustainability/ energy bill/ green deal)
Editorial deadline: 17 Feb 2012; advertising deadline: 2 March

• May/June: Finance (mortgages, lease extentions, pensions,
conveyancing, effects of recession, job market effecting the 
housing market nationally / regionally) with bias where possible 
for Estate Agent sector
Editorial deadline: 6 April; advertising deadline: 20 April

• July/August: 50th anniversary of NAEA / new homes
Editorial deadline: 8 June; advertising deadline: 22 June

• Sept/Oct: CMP/complaints/rules/regulations
Editorial deadline: August 24; advertising deadline: 7 September

• Nov/Dec: CPD + training / IT andTechnology (retail v online agency /
portals)
Editorial deadline: 19 October; advertising deadline: 2 November

ARLA members (6,500) receive Agreement six times a year. 

Editorial features schedule:
• Jan/Feb: housing strategy / ownership v rental market

Editorial deadline: 23 Dec 2011; advertising deadline: 6 Jan 2012
• March/April: Conference report / TDS / health and safety / 

environmental issues (sustainability / energy bill / green deal)
Editorial deadline: 17 Feb 2012; advertising deadline: 2 March

• May/June: Finance: mortgages, lease extentions, pensions, effects 
of recession, job market affecting the housing market nationally /
regionally with bias where possible for the rental sector
Editorial deadline: 6 April; advertising deadline: 20 April

• July/August: Landlord checklist (students / long term renters /
elderly renters / tenants’ rights / safety)
Editorial deadline: 8 June; advertising deadline: 22 June

• Sept/Oct: CMP / complaints / rules / regulations (deposit protection
/ fair dealing)
Editorial deadline: August 24; advertising deadline: 7 September

• Nov/Dec: ARLA conference promotion / political report 
(Government issues)
Editorial deadline: 19 October; advertising deadline: 2 November

CONTACT US NOW
Please note: We are always pleased to receive further ideas for articles, including actual
contributions (both features and news). Deadlines as above.

Contact details for all magazines:
Editorial (features and news): magazines@nfopp.co.uk
Advertising: Lisa Ebdy. Telephone 07799 886115; email: lisa@nfopp.co.uk

THE ESTATE AGENT AGREEMENT


